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Findings
BARRIERS TO SOCIAL MEDIA USE POTENTIAL FACILITATORS ADVANTAGES OF SOCIAL MEDIA USE

DATA ANALYSIS

Content analysis was used to code and identify 
themes which are detailed in this poster.

Three areas were idenitfied during content 
anaylsis:

- Advantages of social media use
- Barriers to social media use
- Potential Facilitators  

Descriptive statistics were used to quantify the 
f indings, and consider variations across 
generations

Particularly relevant quotations were utilised to 
enhance credibility of the findings identified 
through content analysis.

DISCUSSION

Benefits to social media use echo earlier 
publications both within OT and wider health 
professions (BJOT & #OTalk, 2016; Lawson & 
Cowling, 2015; Bodell & Hook, 2014).

Although social media sites seen favourably 
within learning and development this did not 
extend to the purpose of reflection mainly 
due to lack of empirical evidence previously 
highlighted by Ezzamel, 2013, Bodell et al, 
2009.

Age (in line with generation theory) did not 
appear to be a factor in willingness to use 
social media within CPD but was however 
a factor in confidence in using social 
media sites. This may impact on how 
teaching on social media use is delivered within 
university curricula. 

FACEBOOK

Facebook utilised for:

Increasing Knowledge:
- 4OT groups
- Private/Closed groups to share 

knowledge and experience with 
peers.

Research/Improving Evidence Base:
- Research 4OT group

Ideas & Advice for Use in 
Interventions:  
- Ask questions and advice from 

other practitoners 

RESEARCH DESIGN

A mixed method survey design gathered 
qualitative and quantitative data through an 
online questionnaire. 

A concurrent nested approach was utilised to 
allow for qualitative and quantitative data to be 
collected through one data collection method.

Purposive sampling was used to gather data 
from:

- Participants within the range of generation 
theory age brackets: 
Digital Natives:  Generation Y (Aged 18-34)
Digital Immigrants: Baby Boomers (Aged 
54-69), Generation X (Aged 35-53)

- Knowledge of CPD within the occupational 
therapy profession.

RESEARCH AIMS

The research aimed to increase the 
evidence base within Occupational Therapy, 
for the use of social media within CPD by:

- Exploring opinions and attitudes to the
    use of social media within 

occupational therapy students and
qualified occupational therapists

 continuing professional development.

- Exploring perceived barriers to using 
social media for CPD.

- Considering the influence of generation 
theory on the use of social media
within CPD.

TWITTER

Twitter utilised for:
Increasing Knowledge:
- Source of up-to-date research
- Tweetchats - #OTalk Increase 

knowlege of other areas of 
practice

- Following conferences/study 
days

Research/Improving Evidence Base:
- Networking as a basis for research

Source Ideas & Advice for Use in 
Interventions:  
- #OTalk, ideas for practice

PINTEREST

Pinterest utilised to:
Source Ideas & Advice for 
Use in Interventions:  
- Gathering ideas for 

interventions  and 
activities with patients 

YOUTUBE

Youtube utilised for:

Increasing Knowledge:
- Learning about academic topics 

such as anatomy / Occupational 
Therapy models of practice

Source Ideas & Advice for Use in 
Interventions:  
- As a teaching resource 

BLOGGING SITES

Blogging utilised for:

Increasing Knowledge:
- Source of patient journey/

real life information about 
living with conditions

Reflection:
- Space for public reflection
- Space for interactive 

reflections to aid deeper 
reflection 

TIME

Time was highlighted as a barrier among 
all generation categories. 

It was particularly evident within 
respondents who had stated they had 
low confidence in using sites. 

Respondents that used social media in 
their personal life felt that due to the 
time they had spent using platforms 
personally they could more easily 
transfer these skills to using sites 
professionally reducing the time it took  
learning to use for CPD.

LEARNING & DEVELOPMENT

Social media sites enabled respondents’ 
learning and development by allowing 
them to keeps up to date with:

- Best practice
- Policy developments
- Research developments

Respondents highlighting the need to 
consciously seek out the right tool 
(social media site) for the task being 
undertaken.    

These have been summarised in this 
poster. 

NETWORKING

Respondents expressed the benefits of 
connecting with other professionals 
(occupational therapists, occupationa 
therapy students and wider professionals), 
both locally and globally, created 
o p p o r t u n i t i e s f o r l e a r n i n g a n d 
development.

Respondents highlighted because social 
media allowed space for discussion and 
idea sharing, CPD became a more social 
activity and in turn less isolating. 

ACCESSIBILITY

Accessibility was highlighted as the most 
common benefit of social media use:

- Availability: Access CPD opportunities & 
network globally.

- Time: Ability to access CPD opportunities
 around work and personal commitments.

-   Cost: Cost effective method of CPD, for
 example following conferences online.

“It opens up opportunities from national 
and global organisations, which might be 
inaccessible in person due to geographical 
location and it is accessible 24 hours a day 
so you can do it whenever you have time.” 

KNOWLEDGE & SKILLS

Respondents highlighted knowledge and skills 
were the main barrier in the use of social media 
within CPD. 

This appeared to more of an issue for 
respondents within the Digital Immigrant 
category (Baby Boomers and Generation X) with 
only 53% of Generation X and a notable 0% of 
Baby Boomers stating they felt confident in using 
social media sites professionally.

As predicted respondents in the Digital Native 
category (Generation Y) felt most comfortable 
in using social media to interact with other 
profess ionals, learning from others and 
contributing to discussion on social media 
platforms with 71% of respondents stating they 
had the skills to use social media in CPD.

VALUE & INTEREST

Respondents had a number of concerns 
about using social media within CPD such as:

- Privacy: This was a recurring theme 
with 26% of all respondents 
highlighting privacy for both themselves
and their patients as a concern with 
using social media sites.

- Personal/professional blurring: 
The use of social media sites in a 
personal manner to communicate with
family and friends also created a barrier
as respondents felt this caused personal/
professional blurring when using for CPD 
as well.

TRAINING

Training in both the use of social media 
and how to document it for CPD purposes 
was highlighted as a need by respondents 
across all generation brackets if they were to 
increase their confidence in utilising it. 

“Formal training in use of social media 
for CPD would be beneficial to legitimise 

its use in occupational therapy” 

It was indicated that training would be most 
benefical delivered through face-to-face 
sessions such as workshops and specifically 
within university curriculm.

GUIDANCE

 
A number of respondents indicated they 
would benefit from professional 
guidance on the use of social media 
by their professional body.

As there is already guidance available to 
Royal College of Occuapational Therapists 
members it may highlight a need for Royal 
College of Occupational Therapists 
gu ide l ines to be more broadly 
distributed to its members to overcome 
this.

RESEARCH GATE

Research Gate utilised 
for:
Research/Improving Evidence 
Base:
- Keep up to date on areas of 

interest

CPD is a requirement for occupational therapists 
registered to practice in the UK. Increasingly 
social media platforms are being embraced 
by healthcare professionals within financially 
challenging climates and occupational therapists 
working within non traditional settings, as a cost 
effective mode of networking and supporting their 
CPD (Lawson & Cowling, 2015). 

Previous literature is limited and focuses on 
small-scale qualitative data (Bodell & Hook, 2014) 
and personal experiences of using specific social 
media platforms (Bodell et al, 2009 Ezzamel, 
2013; BJOT & #OTalk, 2016).  

More research with a larger sample group 
was therefore considered appropriate.

INTRODUCTION

There are positive attitudes towards the use of 
social media within CPD activities amoung all age 
groups and this should:

- Inform the planning of development 
activities within the profession.

The lack of knowledge and skills in the use of 
social media highlights the need for:

- More structured education in both 
occupational therapy curriculums and for 
qualified Occupational Therapy 
practitioners.  

- Wider distribution of guidance on 
social media use with the profession.
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